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ThisBrandAcquisitionAgreement"Agreemenf'hasbeenenteredintoon15July,2025andis
effeetive from 15 July, 2025 between



\

SS  COMMUNICATION  AND  SERVCIES  PVT  LTD,  a  Company  incorporated  under  the
Companies Act,  2013,  CIN:  U51599PN2016PTC16499l,  having  its  registered address  at 399,  E,
Basant Bahar Road, Ratikmal Complex, Shop 6-7, Kolhapur, Kolhapur, Maharashtra, India, 416003,
hereinafter referred  to  as  "Company"  /  "Buyer"  (which  expression  shall  unless  excluded by  or
repugnant to the context mean and include its administrators, successors in interest, assignees, etc.),
thereby called the Party of the FIRST IIART

AND

ZAZZ TECHNOLOGY CONNECT PRIVATE LIMITED, a Company incorporated under the
Companies Act, 2013, CIN: U31909DL2018PTC337097, having its registered address at lst Floor,
10FAI, National Park, Lajpat Nagar-IV, Lajpat Nagar (South Delhi), South Delhi, New Delhi, Delhi,
India, 110024, hereinafter referred to as the "Brand Owner" / "Seller" (which expression shall unless
excluded by or repugnant to the context mean and include its administrators, successors in interest,

signees etc), thereby called the Party of SECOND PART

pany and Brand Owner are collectively called as Parties and individually as per nomenclature

REAS, the Company is in the business of mobile retail chain with accessories.

D WHEREAS, the Brand Owner is a private limited company in the business of mobile retails
accessories and owns a Brand named "GIZMORE" (herein after referred to) which the Company

intends to acquire.

AND  WHEREAS,  the  Company  is  of the  opinion  that  they  should  own  an  accessory  brand.
Acquiring a mobile accessory brand allows the Company to boost profit margins, ensure consistent
supply, and offer exclusive products. It will enhance brand identity, enables better pricing control,
and supports bundling strategies. This vertical integration will drive customer loyalty, competitive
advantage, and opens new revenue streams through online and in-store sales.

Hence the  Company  has  paid  an  Purchase  Price  (defined  hereinbelow)  to  the  Brand  Owner  as
compensation for the Brand.

NOW THEREFORE, in consideration of the mutual promises contained herein and intending to, be
legally bound, the Parties have agreed as follows:

I.   DEFINITIONS:

I. I ."Brand" shall mean the brand "GIZMORE", including its associated trademarks, trade
dress,goodwill,intellectualproperty,andotherrelatedassetsnecessaryforitscommercial
identity and operation.

1.2. "Trademarks"  shall  mean  all  registered  and  unregistered  trademarks,  service
marks,  logos,  and  trade  names  owned  by  the  Seller under the  Brand,  as  listed  in
Schedule A. This includes all associated rights, whether used in commerce or pending
registration.

I.3."Goodwin" shall mean the reputation, customer trust, and commercial value associated
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I.4."DomainNames"shallmeanallwet)sitedomainsregisteredandcontrolledbytheSeller
that are  associated with  the  Brand,  as  detailed  in  Schedule A.  This  includes primary
domains,su6domains,andanyassociatedadministrativerights.

I.5."SocialMediaAccounts"shallmeanallofficialBrandpages,handles,andprofileson
digital  platfoms  such  as Facehook,  Instagram,  Twitter (X),  Linkedln,  and  any other
relevantsocialinediasites,asdetailedinScheduleA.ThisincludesfullaccessandcontroI
overtheaccounts,alongwithassociatedcontentandaudienceengagementdata.

I.6."Trade Secrets" shall mean aH confidential business information related to the Brand,
including but not limited to customer databases, marketing strategies, pricing policies,
business  plans,  supplier  agreements,  and  any  proprietary  knowledge  related  to  its
operations.

1.7. "Effective Date"  shall mean the  date  on which this Agreement is executed  by both
Parties,  from which all rights,  obligations,  and  liabilities outlined herein  shall  become
legally binding.

SCOPE OF ACQUISITION:

2.I.HansferofBrandandAssociatedLB±g±g!

The Seller agrees to sell, transfer, convey, and assign, and the Buyer agrees to purehase
and acquire, full and absolute ounership of the Brand, along with all associated rights,
interests, and assets, including but not limited to:

a.   Trademarks and Logos

•    All registered and umegistered trademarks, service marks, logos, wordmarks,
slogans,andtradenamesassociatedwiththeBrand,whethercunentlyinuse
or pending registration.

•    Any trademark appfications or registrations ouned by the seller, including all
rights, benefits, and priority claims attached to them.

•    All goodwill attached to the trademarks and their commercial usage.
•    A detailed list of the trademarks being transferred is set forth in schedule A.

b.   Goodwill associated with the Brand

•    The  full business reputation,  customer loyalty,  and  brand recognition t}uilt
under the name "GIZMORE".

•    The right to use and benefit from all previous branding efforts, including the
Seller's  historical  business  presence,  promotional  campaigns,  and  market
positioning.

c.   Domain Names

•    The  exclusive rights  to au  domain names,  subdomains,  and website URLs
associated with the brand "GIZMORE".

•    The seller shall transfer complete administrative and registration control over
.I,,the domalus to the Buyer.                                                    -

•    A list of domain names included in this transfer is detailed i



d.   Social Media Accounts

•    Full ormersliin and access to all social media acccmfits, pages, and profiles
registeredundertheBrand,includingbutnotlimitedtoFacebook,Instagram,
Twitter(X),Linkedln,andanyotherdigitalplatforms.

•    Transfer  of  all   login  credentials,   administrative  privileges,   and  content
arehives.

•    The seller shall not retain any control over these accounts post-transfer.
•    A complete list of accounts being transferred is provided in schedule A.

e.    Copyrights, Trade dress, and Marketing Materials

•    All  copyrights,  design  elements,  packaging  designs,  advertising  creatives,
marketingmaterials,promotionalcontent,andanyotherintellectunlproperty
developed for the Brand "GIZMORE".

•    An  brochures,  digital  content,  Brand  guidelines,   design  templates,  and
advertisingmaferialsusedbytheSellerincormectionwiththeBrand.

•    Any trade dress elements, including distinctive colors, visual presentation, and
branding themes associated with "GIZMORE ".

f.    Customer Databases and Business information

•    Complete transfer of all customer records, purchase history, contact details,
and CRM data related to the Brand.

•    All   business   intelligence,   researeh   reports,   customer   iusights,   pricing
strategies, and sales data associated with the Brand.

•    Any supplier/vendor lists, distribution agreements, partnership contracts, or
other business relatiouships linked to the Brand.

2.2.Q±±±ga±iens.g£±±£±s±±g!:j§EJ2fi±g±iyifegifeLr

TheSelleragreestotakeallnecessaryactionstoensureasmoothandcompletehausition
ofounershipoftheBrandtotheBuyer,includingbutnotlimitedto:

a.    Execution of Additional Agreements

•    The  Seller shall  conpletely coaperate  in  executing  a  separate  Trademark
Assigrment Agreement for the proper transfer of all trademarks, along with
thenecessaryTM-PfilingswiththelndianTrademarkRegistry.

•    The Seller shall execute any domain transfer documents required by domain
registrarstofacilitatethetransferofdomainnames,if required.

•    The Seller shall provide a formal letter of transfer for social media accounts,
acknowledgingthechangeinownershipandrelinquishingallrights.

•    If necessary,  the  Seller shall sign a Deed of Assignment or any other legal
instrumentrequiredfortransferringcopyrightsandtradesecrets.

b.   Handover of Documents and credentials

•    The seller shall deliver all relevant registration ceftificates,
__,and copyright ownership documents to the Buyer.

4



•    The  Seller shall provide a detailed list of login credentials, passwords, and
security  access  codes  for  the  domain  names,  websites,  and  social  media
accounts.

•    The  Seller  shall  ensure  the  secure  handover  of  customer  data,  supplier
agreements, and internal business records in an organized marmer.

c.   Post Acquisition support

•TheSelleragreestoassisttheBuyerforaperiodof45daysortillcoaplete
transferoftheBrandaftertheEffectiveDatetoensureasmoothtransitionof
Brand operations.

•    If requested, the Seller shall issue official put)lie communications (e.g., press
releases,  customer  notifications)  to  inform  stakeholders  about  the  Brand
transfer.

•    The seller shall provide necessary guidance on ongoing marketing campaigns,
Brand licensing agreements, or pending business transactions related to the
Brand.

3.   CONSIDERATION

3.I.PurchasePriceandPaymeutTerms

a.TheBuyeragreestopaytheSelleratotalconsiderationofINR7,00,00,000(Rupees
Seven Crores) (the "Purchase Price") for the acquisition of the Brand "GIZMORE"
and all associated rights, as specified in Clause 2.

b.ThePurchasePricehasbeenpaidintotaltotheSellerbytheBuyerasmentionedin
Schedule8,andtheSelleragreestoreceiptofsuchPayment.

3.2. Taxes and Deductions

a.   If the Buyer has not, they shall  deduct and deposit any applicable tax deducted at
source(TDS)inaccordancewiththeprovisionsofthelncomeTaxAct,1961andshan
providetheSellerwiththecorreapondingTDScertificateasproofoftaxpayment.

b.IfthetransactionissubjecttoGoodsandServicesTax(GST),ifnotalreadyprovide¢
theSellershallprovideavalidtaxinvoiceinaccordancewiththeGSTAct,itshallbe
preunderstoodthattheBuyerhasmadethepaymentinaccordancetosuchprovisions.

3.3. No Additional Consideration

a.   The Purchase Price stated above represents the full and final consideration payable
by the  Buyer for the acquisition of the Brand.  No  additional payments, royalties,
commissions,orongoingfeesshallbepayabletotheSellerunlesssaparatelyagreed
in writing.

4.   SELLER'S REPRESENTATIONS AND VARRANTIES

4.I.LegalOwnershipandAuthority

4. I . 1.   The Seller has full legal ownership, title, and rigbts over the Bra
_,11and all associated assets as detaile-d-in Clause 2

(Scope of Ac



4.I.2.TheSellerhasthefullcorporateauthority,power,andcapacitytoenterintoand
perfomthisAgreementandtotransfertheBrandtotheBuyerwithoutrequiring
any consent from third parties.

4.I.3.   The  execution  and  performance  of this  Agreement  do  not  violate  any  law,
regulation,contract,oragreementtowhichtheSellerisaparty.

4.2. No pending disputes or claims

4.2.I.Thereisnopending,ongoing,ortheateneddiaputes,claims,lawsuits,arbitration,
orlegalproceedingsconcerningtheBrand,includingbutnotlimitedtointellectunl
propertydisputes,contractualclaims,orthird-partyinfiingementallegations.

4.2.2.   The  Seller has  not  received any  notice  of opposition,  infingement  claims,  or
objectionsrelatedtothetrademarks,domainnames,copyrights,oranyotherBrand
assets.

4.3. No Third-Party Rights or Licenses

4.3.I.   Th?  Seller  has  not  granted  any  third  party  any  rights,  licenses,  franchises,
assignments,orpemission§touse,sublicense,orcommerciallyexploittheBrand
oritsassociatedintellectunlprqurty.

4.3.2.   There are no existing license agreements, co-branding arrangements, or third-party
clainsthatmayaffecttheBuyer'srightstofullyownandoperatetheBrand.

4.4.No Encumbrances or Liabilities

4.4.1.   The  trademarks,  domain names,  social media accounts,  and other Brand assets
being  transferred  are  free  from  any  liens,  encumbrances,  security  interests,
mortgages,pledges,orclaimsfromcreditorsorotherparties.

4.4.2.   The  Seller  confims  that  the  Brand  is  not  subject  to  any pending  contractual
chligations, liabilities, or financial encumbrances that could affect its transfer to
the Buyer.

4.4.3.   The Seller has fully complied with all applicable tax, intelleetuel property, and
regulatoryobligationsrelatedtotheBrand,andtherearenounpaiddues,penalties
or statutory violations.

4.4.4.   The seller sham provide the buyer with the tax clearance certificate U/S 281  and
any other statutory certificates applicable.

4.5. Accuracy of information

4.5.I.   All  infomation,  documents,  and  records  provided  by the  Seller regarding the
Brand,  including finaneial  data,  customer details,  and marketing materials,  are
accurate, up to date, and not misleading in any marmer.

4.5.2.TheSellerbasdisclosedtotheBuyerallmaterialfactsanddetailsnecessay for
theBuyertomakeaninformeddecisionregardingtheacqujsition.

4,6.Continued Cooperation

4.6.I.TheSelleragreestoprovideanynecessaryassistance,cooperation,ordocuments
post-trausfertoensureasToothtransitionoftheBrandtotheBuyer.

4.6.2.TheSellerwillnotengageinanyactsthatmayharm,devalue,orcreateconfusion
a-a-J=.._  ,,__  T`___ __   ,      1`.         -,

..,/

regarding the Brand after the tra-nsfer.

4. 7.No Misrepresentation



4.7.I.TheSellerconfrmsthatithasnotprovidedfalseormisleadinginformationin
cormection with this transaction.

5.   BUYER'S REPRESENTATIONS AND VAREANTIES

5. I . Financial and Legal Capacity

5.i.I.   The Buyer has the financial capacity to complete the acquisition of the Brand as
perthetermsofthisAgreement.

5.1.2.   The Buyer has obtained all necessary coporate, legal, and regulatory approvals
requiredtoenterintoandperfomitsobligatiousunderthisAgreement.

5.I.3.   The  execution  and  performance  of this  Agreement  do  not  violate  any  law,
regulation,orcontractunlobligationbindingupontheBuyer.

2. Complia.nce with Legal and Regulatory Requirements

5.2.I.TheBuyershallcomplywithallapplicablelaws,rules,andregulationsinrelation
to the acquisition, ownership, and futue operation of the Brand.

5.2.2.   The Buyer with due assistance of Seller shall complete any necessary statutory
filings,  approvals,  and registrations required for a valid transfer of intellectual
propertyrights,includingfilingtheTM-Pformfortrademarkassignment.

5.3. No Conflicts or Legal Impediments

5.3+   The Buyer has no existing agreements, commitments, or obligations that would
conflictwithorpreventtheacquisitionoftheBrand.

5.3.2.   The Buyer is not subject to any pending litigation,  insolvency proceedings,  or
regulatory actions that may impact its ability to fulfill its obligations under this
Agreement.

5.4. Post-Acquisition Use

5.4.I.TheBuyerintendstousetheBrandinamamerthatislawfulandconsistentwith
the Brand's established reputation.

5.4.2.   The Buyer shall ensure that all rebranded materials, advertisements, and public
communicationscomplywithapplicaolelegalandregulatorystandards.

6.   SURVIVAI. OR REPRESENTATION AND WARRANTIES AINI) INDEMNITY

6.I. The representations and warranties  set forth  in this  Clause 4 and  5  shall  survive the
executionandcompletionofthisAgreementandshallremaininfullforceandeffecttiu
completionoftheentireacquisitionprocessfromtheEffectiveDate.

6.2.TheSelleragreestoindenmifyandholdtheBuyerhamlessfromanylosses,liabilities,
claims,    or   damages    arising    from   undisclosed   disputes,    third-party   claims,    or
encumbrances, of any kind whatsoever, on the Brand.



TheSelleragreestocompletethetransferofallBrandassetstotheBuyerwithinreasonable
timefromtheEffeetiveDateasmentionedinClause2.2.c,eusuringasmoothandlegally
complianttransition.Thetrausfershallinclude,butnotbelimitedto,the following:

7.I.TransferofTrademarkOwnership

7.I.I.   The  Seller shall  execute  a Trademark Assignment Agreement,  transferring full
ounershipandrightsofthetrademarksassociatedwiththeBrand"GIZMORE"to
the Buyer.

7.I.2.   The  Seller shall  fully cooperate  with the Buyer in filing Form TM-P with the
TrademarkRedstryoflndiatoeffectuatetheofficialassigrmentoftheregistered
trademarks to the Buyer.

7.I.3.   The seller shall provide the Buyer with:
a.    Certified copies of trademark registration certificates.
b.   Details of all pending trademark appheations, if any.

7.I.4.Anynecessaryauthorizationsordeclaratiousrequiredforsuccessfulassigrment.
7.I.5.   Until the fomal transfer is complete, the Seller shall not use, license, or transfer

the trademarks to any third party.

7.2. Transfer of Domain Names

7.2.1.   The Seller shall initiate the domain name transfer process for au web domains
associated with the Brand "GIZMORE", as detailed in Schedule A.

7.2.2.   The Seller shall provide the Buyer with:
a.   Authorization codes (EPP codes) from the domain registrar to facilitate the

transfer.
b.   Administrative and technical control over the domain registration.
c.   Confirmation of the successful hansfer from the domain registrar.

7.2.3.   The Seller shall ensure that no renewal fees or penalties are due on the domain
names at the time of transfer.

7.2.4.   The  Seller shall  complete the transfer process  within the registrar's  stipulated
timeline as prescribed

7.2.5.   The   Buyer   will   assume   responsibility   for   future   domain   renewals   and
management.

7.3. Transfer of Social Media Accounts

7.3.1.TheSellershalltransferfulladministrativeaccessandcontrolofallofficialsocial
mediaaccountsassociatedwiththeBrand"GIZMORE",aslistedinScheduleA.

7.3.2.   The transfer shall include:
a.   Updating  administrator  and  ounership  credentials  on  platforms  such  as

Facebook,Instagram,Twitter(X),Linkedln,andotherrelevantplatforms.
b.   Providing  the  Buyer  with  login  credentials,  security  keys,  and  two-factor

authenticationcodes(ifapplicable).
c.   Transferring  ad  accounts,  follower  lists,  engagement  metrics,  and  existing

posts or content.
7.3.3.   The Seller shall not retain, duplicate, or create any parallel or competing social

media accounts under the same Brand name post-transfer.

7.4.TransferofCopyrightsandMarketingMaterials



7.4.I.   The  Seller  shall  transfer  all  copyrights,  trade  dress,  marketing  content,  and
promotionalmaterialsassociatedwiththeBrand"GIZMORE".

7.4.2.   The transfer shall include:
a.    Written  confirmation  assigning  all  rights  in  branding  materials,  including

logos,advertisements,brochures,websitecontent,andcreativeassets.
b.   A complete djdtal and physical repository of all Brand materials.
c.   Any branding guidelines, Brand identity documentation, and official  design

filesusedinpastmarketingcampaigus.
•-7.4.3.TheSellerconfirmsthatnothird-partylicensesorovunershipclaimsexistoverany

marketing assets beting transferred.

a.  £9flfirma±ig±j2£IEa!±§£±Eed±±aEdrr

7.5, The  Seller  shall  provide  the  Buyer  with  written  confirmation  upon  the  successful
completion of each asset transfer.

7.6.TheBuyershallacknowledgereceiptandassumeresponsibilityforalltransferredassets.
7.7.Ifanydisputesortechnicalissuesariseduringthetrausferprocess,theSelleragreesto

providenecessarycooperationandsuppontoresolvethemwithin30days.

C. EafiE±r
7.8.IftheSellerfailstotransferanyBrandassetswithintheagreedtimeline,theBuyershall

havetherighttoseekspecificperfomanceordamagesforanylossesincurredduetothe
delay.

7.9.Ifanyassetisineligiblefortransferduetolegalrestrictions,theSellershallprovidethe
Buyerwithanaltemativelegalmechanismtosecureequivalentrights.

8.   NON-COMPETE ANI) NON-DISPARAGEMENT

-OmpeteQ_
8. I . Restriction on Competing Business

8.1.1.TheSelleragreesthat,foraperiodof10yearsfromtheEffectiveDate,itshallnot,
directly or indirectly, own, manage,. operate, control, invest in, be employed by,
consult  for,  or  otherwise  engage  in  any  business  that  uses  the  Brand  name
"GIZMORE"oranysimilarordeceptivelysimilarname,mark,orbrandingunless,

theSellerisbeingemployedbytheBuyer,itsaffiliatesorsubsidiaries.
8.I.2.   This restriction applies  to  any  industry,  business  sector,  or  territory  where  the

Brand "GIZMORE" has been used, marketed, or comercially exploited by the
Seller prior to the transfer.

8.2.Restriction on use of Brand Assets



8.2.1.   The Seller shall not use, market, promote, or sell any products or services under
theBrandname"GIZMORE"oranyvariation,abbreviation,orcloselyresembling
trade name that may cause confusion among consumers.

8.2.2.   The  Seller shall not re-register,  repurchase,  or license any trademarks,  domain
names, or intellectual property associated with the Brand "GIZMORE" after the
completion of the transfer.

8.3.RestrictiononLicensingorAssistingCompetitors

•   ?.3.I.  tT:s::lr`ee:ist:i,, :rotm=knett,:::a:e:,nge,=£sko3sk:?, aourt::#:,¥rt:ark? third party
8.3..2.TheSellershaunotinvestin,advise,finance,orprovidecousultingservicestoany

„  .    t>usiness that competes with the Buyer using the Brand "GIZMORE" or a similar-`..'identityforaperiodof10yearsfromtheEffectiveDate.

''
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8.4. Prohibition on Negative Statement

8.4.1.   The Seller agrees that it shall not, at any time, make, publish, or distribute any
false,    defamatory,    disparaging,    or    negative    statements,    comments,    or
representations about :

•     The Brand "GLZMORE".
•    The Buyer, its 6usiness, directors, employees, affiiates, or partners.
•    The quaHty, reputation, or goodwill of the Brand post-acquisition.

8. 5. Forms of Disparagement

8.5.I.TheSellershallnoten`gageinanydirectorindirectactionsthatcoulddamagethe
raputationoftheBrandortheBuyer,includingbutnotlimitedto:

•     Public  statements,  press  releases,  interviews,  or  online  posts  on  social
media, websites, or forums.

•    Verbal,   written,   or  implied  negative  commentary  in  professional  or
personal discussions.

•    Encouraging or assisting third parties to spread negative infomation about
the Brand or the Buyer.

8.6. Social media and Online conduct

8.6.I.TheSellershaunotpost,share,orendorseanymisleading,negative,ordefamatory
content related to  the  Brand  or the  Buyer on Facebook,  Instagram,  Linkedln,
Twitter(X),blogs,forums,oranyotherpublicplatfoms.

8.7. Confidentiality of Transaction Details

8.7.1.   The  Seller  shall  not  disclose  or  discuss  any  details.

fonsiderationpaid,orthetermsoftheacquisitioninamimpact the Buyer's business or Brand perception.
10



Enforcement and Remedies

8.8. Injunction and Legal Action

8.8.1.IftheSellerbreachesanyobligatiousunderthisclause,theBuyershallbeentitled
to seck injunctive relief, damages, and any other legal remedies available under
applicable law.

8.8.2.   The Buyer shall not be required to prove actual damages in order to obtain an
injunction preventing further breaches.

8.9. Financial Penalty for Violation

8.9..I.IftheSellerviolatesthenon-competeornon-disparagementobligations,theSeller
agrees to pay the Buyer a liquidated damages in proportion to the losses incured
bytheBuyerduetoviolation,inadditiontoanyotherlegalremedies.

8.10.    mration ofobligatious

8.10.I.Thenon-competeobligationschallremainineffectfor10yearsfromtheEffective
Date.

8.10.2. The non-disparagement obligations shall remain in effect permanently after the
completion of the transaction.

9.   CONFIDENTIALITY

9.I.Obligationtomaintainconfidentiality

9.I.I.BothPartiesagreetokeapallproprietary,financial,technical,andbusiness-related
information    exchanged    during    negotiations    and   post-acquisition    strictly
confidential.

9.I.2.   Neither Party shall disclose any confidential information to third parties without
priorwrittenconsent,excaptaspermittedunderthisAgreement.

9.2. Permitted Disclosures

9.2.1.   Confidential

(employees,
obligations.

information   may   only   be   shared   with   authorized   persormel
legal  advisors,  auditors,  etc.)  who  are  bound  by  confidentiality

9.2.2.   If disclosure is legally required, the disclosing Party must provide prior written
noticetotheotherPartyanddiscloseonlytheminmumnecessaryinformation.

9.3 . Duration and return of information

9.3.1.Theconfidentialityobligationsshallremainineffectfor5yearsfromtheEffective
Date, or indefinitely for trade secrets.

9.3.2.   Upon completion 6r termination of this Agreement, all
with written confimation .t]£



9.4. Breach and Remedies

9.4.1.   Any breach of confidentiality shall entitle the non-breaching Party to injunctive
reliefandmonetarydamages.

9.4.2.   The  breaching  Party  shall  pay  liquidated  damages  in proportion  to  the  losses
;._`--__I    1___   I.1_            ,1incurred
available.

I 0.. TERMINATION
\`

by  the  other party  due  fo  breach,  in  addition  to  any  legal  remedies.,    _    __   I___I .---- `+.L   .`/   .JL|-l`/DOCS

10.I.    This Agreement may be teminated prior to the completion of the brand asset transfer
bymutualwrittenconsentofbothParties.Intheeventofanymaterialbreachofthetems
ofthisAgreementbyeitherParty,thenon-breachingPartymayterminatethisAgreement
by giving thirty (30) days' written notice, provided the breach is not cured within such

period.Teminationshallnotaffectanyrightsorobligationsaccruedpriortothedateof
•  termination. clauses relating to confidentiality, indemnity, dispute resolution, and other

provisions intended to survive shan remain in full force and effect.

11.  INDEMNITY AND LIABILITY

11.I.    The Seller shall indendfy, defend,  and hold hamless the Buyer, its affiliates, and
representatives from any claims, losses, damages, liabilities, or legal expenses arising
fromtheBrand"GIZMORE"foreventsoccurringbeforetheEffectiveDate.

11.2.     The  indemnity  covers  third-party  claims,  unpaid  liabilities,  regulatory  violations,
trademarkdisputes,andconsumerclaimsrelatedtotheBrandbeforeitstransfer.

11.3.     The Buyer shall  notify the  Seller of any claim,  allowing the  Seller to handle the
defense.IftheSellerfailstoact,theBuyermaydosoattheSeller'sexpense.

11.4.Thisindemityobligationshallremainineffectforperiodof3(Three)yearsfromthe
EffectiveDate,evenaftertheAgreement'scompletion.

12.  DISPUTE RESOLUTION

12.I.    If any dispute arises between the parti.es and is not resolved post negotiations between
thePartieswithin45daysitsha.llbereferredtobindingarbitrationundertheArbitration
ind Conciliation Act, 1996.

12.2.    The seat and venue of arbitration shall be pune, India, and be conducted in English by
a sole arbitrator/joint arbitrator, as mutually agreed.

13. MISCELLANEOUS

13.I.     Governing Law: This Agreement shall be governed t)y and
with the laws of India.



13.2.    Jurisdiction:  Subject to the diapute resolution process under Clause 9, the courts in
Pune,  India,   shall  have  exclusive  jurisdiction  over  any  disputes  arising  from  this
Agreement.

13.3.    Amendments: cry modifications or amendments to this Agreement must 6e in writing
and signed by both Parties to be valid.

13.4.    Assigrment: The Buyer shall nave the right to assign or transfer this Agreement, in
wholeorinpart,toanybody,withoutrequiringtheSeller'sconsent.

13.5.    Severability:   If  any.provision   of  this  Agreement   is   found   to   be   invalid   or
unenforceable,theremainingprovisionsshallcontinuetoremaininfullforeeandeffect.

TNESS    WHEREOF,    THE    PARTIES    HERETO    HAVE    EXECUTED    THIS
T\jfFT`TD-/lil:T in-Trl7 n,A rpm  nrih,`-  . _ ___ ____

IN
ACRE-ERENT-ONTHEDATEFIRSTABOVEWRITTEN

ON BEHALF OF SS COMMUNICATION
AND SERVCIES PVT LTD

Name: Harshal Kishor Parekh

Designation: Director

Date:July 15, 2025

ON BEHALF OF ZAZZ TECIINOLOGY
CONNECT PVT LTD

Authorized Signato

Name: Sanjay Kalirona

Designation: Director

Date: July 15, 2025
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TEunEMARKORE PROPRETOR NAMEZAZZ APPLICATIONNO JOURNALNO CLASS

G

TECHNOLOGYCONNECTPRIVATELIMITEDZAZZT 3911071 1868 9

NES E
ECHNOLOGYCOP`INECTPRIVATELIMITED 4348652 1933 9

'¢



SCHEDULE - 8

2

Date18-06-2025 Transfer to Bank DetailsStandardCharteredBankNFC,Delhi20,CommunityCentreNewFriendsColonyDelhi11cO65IFSC-SCBLcO36034A/cNo.-54405904226 NarrationRTGSDR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVTLTD-CBXINTERNET-HDFCR52025061881979944-ZAZZTECHNOLOGYCONN Particulars / UTR No.HDFCR52025061881979944 Amount100

18-06-2025

Standard Chartered BankNFC,Delhi20,CommunityCentreNewFriendsColonyDelhi110065lFSC-SCBL0036034A/cNo.-54405904226

RTGS DR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVTLTD-CBXINTERNET-llDFCR52025061882266311-ZAZZTECHNOLOGYCONN

'     ,cO,000.00

19-06-2025

Standard Chartered BankNFC,Delhi20,CommunityCentreewFriendsColony

RTGS DR-SCB L0036034-ZAZZTECHNOLOGYCONNECTPVT

HDFCR52025061882266311 1'00,cO,000.00

#  i ::¥L::36o34/c.-54405904226
LTD-CBX INTERNET-HDFCR52025061982479929-ZAZZTECHNOLOGYCONN

20-06-2025

rd Chartered Bankill'Fer:::jd:0:o:::ymunlty

RTGS DR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVT

HDFCR52025061982479929 1'00,00,000.00

Delhi 110065IFSC-SCBL0036034A/cNo.-54405904226 LTD-CBX INTERN ET-HDFCR52025062082764666-ZAZZTECHNOLOGYCONN

21-06-2025

Standard Chartered BankNFC,Delhi20,Comr"njtyCentreNewFriendsColony

RTGS DR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVT

HDFCR52025062082764666 1'00,00,000.00

Delhi 110065IFSC-SCBL0036034A/cNo.-54405904226 LTD-CBX INTERN ET-HDFCR52025062183151159-ZAZZTECHNOLOGYCONN

23-06-2025

Standard Chartered BankNFC,Delhi20,CommunityCentreNewFriendsColony

RTGS DR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVT

HDFCR52025062183151159 1,00,00,000.cO

Delhi 110065IFSC-SCBL0036034A/cNo.-54405904226 LTD-CBX INTERNET-HDFCR52025062383582556-ZAZZTECHNOLOGYCONN

I4-06-2025

Standard Chartered BankNFC,Delhi20,CommunityCentreNewFriendsColony

RTGS DR-SCBL0036034-ZAZZTECHNOLOGYCONNECTPVT

HDFCR52025062383582556HDFCR52025062941    1Otal€D+1'00,00,000.00'00,00,OcO.00

Delhi 11cO65FSC-SCBL0036034A/cNo.-54405904226 LTD-CBX INTERN ET-HDFCR52025062483949941-ZAZZTECHNOLOGYCONN

T 7,00,00,OcO.00or;;i+¢qu:Nn:::{Za°.315§]:QgooLsfoas§•i!Q`A+.qh


